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AMENDMENT OF SOLICITATION/MODIFICATION OF CONTRACT

Except as provided herein, all terms and conditions of the document referenced in Item 9A or 10A, as heretofore changed, remains unchanged and in full force and effect.

15A. NAME AND TITLE OF SIGNER (Type or print)

30-105-04

EXCEPTION TO SF 30

APPROVED BY OIRM 11-84

STANDARD FORM 30 (Rev. 10-83)

Prescribed by GSA

FAR (48 CFR) 53.243

The purpose of this Amendment is as follows:

A. Provide Government responses to Offerors questions (PHASE 3).

1. CONTRACT ID CODE

PAGE OF  PAGES

J

1

2

16A. NAME AND TITLE OF CONTRACTING OFFICER (Type or print)

16C. DATE SIGNED

BY

28-Sep-2004

16B. UNITED STATES OF AMERICA

15C. DATE SIGNED

15B. CONTRACTOR/OFFEROR

(Signature of Contracting Officer)

(Signature of person authorized to sign)

8. NAME AND ADDRESS OF CONTRACTOR  (No., Street, County, State and Zip Code)

X

W74V8H-04-R-0014

X

9B. DATED (SEE ITEM 11)

10-Jun-2004

10B. DATED  (SEE ITEM 13)

9A. AMENDMENT OF SOLICITATION NO.

11. THIS ITEM ONLY APPLIES TO AMENDMENTS OF SOLICITATIONS

X

The above numbered solicitation is amended as set forth in Item 14.  The hour and date specified for receipt of Offer  

is extended,

X

is not extended.

Offer must acknowledge receipt of this amendment prior to the hour and date specified in the solicitation or as amended by one of the following methods: 

(a) By completing Items 8 and 15, and returning

1

copies of the amendment; (b) By acknowledging receipt of this amendment on each copy of the offer submitted;

or (c) By separate letter or telegram which includes a reference to the solicitation and amendment numbers.  FAILURE OF YOUR ACKNOWLEDGMENT TO BE 

RECEIVED AT THE PLACE DESIGNATED FOR THE RECEIPT OF OFFERS PRIOR TO THE HOUR AND DATE SPECIFIED MAY RESULT IN  

REJECTION OF YOUR OFFER.  If by virtue of this amendment you desire to change an offer already submitted, such change may be made by telegram or letter, 

provided each telegram or letter makes reference to the solicitation and this amendment, and is received prior to the opening hour and date specified.

12. ACCOUNTING AND APPROPRIATION DATA (If required)

13. THIS ITEM APPLIES ONLY TO MODIFICATIONS OF CONTRACTS/ORDERS.

IT MODIFIES THE CONTRACT/ORDER NO. AS DESCRIBED IN ITEM 14.

A. THIS CHANGE ORDER IS ISSUED PURSUANT TO:  (Specify authority) THE CHANGES SET FORTH IN ITEM 14 ARE MADE IN THE

 CONTRACT ORDER NO. IN ITEM 10A.

B. THE ABOVE NUMBERED CONTRACT/ORDER IS MODIFIED TO REFLECT THE ADMINISTRATIVE CHANGES (such as changes in paying 

office, appropriation date, etc.) SET FORTH IN ITEM 14, PURSUANT TO THE AUTHORITY OF FAR 43.103(B).

C. THIS SUPPLEMENTAL AGREEMENT IS ENTERED INTO PURSUANT TO AUTHORITY OF:

D. OTHER (Specify type of modification and authority)

E. IMPORTANT:   Contractor

is not,   

is required to sign this document and return

copies to the issuing office.

14. DESCRIPTION OF AMENDMENT/MODIFICATION  (Organized by UCF section headings, including solicitation/contract subject matter

 where feasible.)

10A. MOD. OF CONTRACT/ORDER NO.

0005

2. AMENDMENT/MODIFICATION NO.

5. PROJECT NO.(If applicable)

6. ISSUED BY

3. EFFECTIVE DATE

28-Sep-2004

CODE

DEFENSE CONTRACTING COMMAND-WASHINGTON

5200 ARMY PENTAGON

ROOM 1C243

THE PENTAGON

WASHINGTON DC 20310-5200

W74V8H

7. ADMINISTERED BY  (If other than item 6)

4. REQUISITION/PURCHASE REQ. NO.

CODE

See Item 6

FACILITY CODE

CODE

EMAIL:

TEL:


SECTION SF 30 BLOCK 14 CONTINUATION PAGE 

SUMMARY OF CHANGES  

SECTION SF 1449 - CONTINUATION SHEET 

QUESTIONS AND ANSWERS/CHANGE

Q1.  Because USACC is responsible for all printing (direct mail, collateral, etc.) can we assume that those printing and postage costs are not included in the $200M annual budget?

A1.  The Army must do it’s printing through the Government Printing Office (GPO). Therefore, those funds do not go through the agency. The costs to do the creative development and production are separate and do go through the agency.  The $200M is a current average planning figure and does include the printing and postage cost. The actual amount of money spent on printing and postage will vary depending on the plan produced by the agency. 

Q2. On average, how long is the CRM engagement from “First Handshake to First Unit,” i.e., number of weeks, months, etc.

A2.  The average time from First Handshake to First Unit is 44 weeks. Breakdown is as follows: a) Lead to Contract – 7 weeks,  b) Time in Delayed Entry Program (DEP) – 8 weeks,  c) Basic Combat Training (BCT) – 9 weeks, and d) Advanced Individual Training (AIT) – 20 weeks. 

Q3. To what degree can we use Army images from past commercials and print shoots to make videos or use for mock up ads for the future? Can we visit a BCT location to talk to/film Soldiers?

A3. The objective of the Phase 3 – Oral Presentation Challenge is to get your company’s recommendations on the issues raised in the Challenge. Past performance in working with the Army is not under consideration in evaluating your response in Phase 3, however, you may include past Army work and results if it is specifically used to help support your recommendations in addressing the issues identified in the Challenge. You may use images from previous Army advertisements or productions as long as they are used to present ideas in rough, conceptual form. Per the instructions in the Challenge: rough visualizations, concept boards, key frames, in-house demo tracks, etc. will be acceptable to demonstrate your ideas. NO speculative work in the form of original music, studio talent or effects shall be employed.

No. An agency may not visit a BCT location to talk to/film Soldiers for the purpose of this solicitation.

Q4.  Our agency would like to know whether the Army is able to afford us the opportunity of conducting brief interviews with recent recruits and also with recruiters. If you cannot allow for this, would the Army object to our approaching recruiters independently?

A4.  The Army will not provide any recruiters, potential recruits, or soldiers for interviews to offerors on this procurement. However, the Army has no objection to offerors approaching Army personnel “independently.”

CHANGE - 

The following statement is hereby deleted in Attachment X as follows: PLEASE NOTE THAT WORK CURRENTLY OR PREVIOUSLY CONTRACTED BY THE U.S. ARMY SHALL NOT BE INCLUDED FOR CASE STUDIES OR AGENCY CREATIVE EXAMPLES.  

(End of Summary of Changes) 

