W74V8H-04-R-0014

Amendment 0001

The following changes are hereby incorporated as follows: 

Standard Form 1449… Pages 1 of 98 is hereby revised to read… Pages 1 of 95. 

TABLE OF CONTENTS, SOLICITATION/CONTRACT FORMAT (FAR 12.303) is hereby revised to change the following:

V.  CONTRACT CLAUSES AND ADDENDUM TO FAR 52.212-4 

4. FAR Clause 52.212-5, Contract Terms and Conditions Required to Implement Statutes or Executive Orders --- Commercial Items (FEB 2000) is revised to read… (OCT 2003).
5. DFARS Clause 252.212-7001, Contract Terms and Conditions Required to Implement Statutes or Executive Orders Applicable to Defense Acquisitions Of Commercial Items (MAR 2000) is revised to read… (DEC 2003).
VI. SOLICITATION PROVISIONS AND ADDENDUM TO FAR 52.212-1

1. FAR Provision 52.212-1, Instructions to Offerors --- Commercial Items (MAR 2000) is revised to read…

(JAN 2004). 

SCHEDULE of SUPPLIES or SERVICES and PRICES is hereby revised to read as follows:

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0001
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM  BASE YEAR (DATE OF AWARD THROUGH TWELVE (12) MONTHS). The PRIME contractor (full-service advertising agency) shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0002
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM  BASE YEAR (DATE OF AWARD THROUGH TWELVE (12) MONTHS. The 1st tier SUBCONTRACTORS shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0003
	
	200,000,000.00
	LOT
	$1.00
	$200,000,000.00

	
	OTHER DIRECT EXPENSES, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

BASE YEAR   (DATE OF AWARD THROUGH TWELVE (12) MONTHS). The contractor will be paid for expenses directly chargeable to a specific task order (i.e., Media Placement, TV, Radio, Print Media, Internet, Travel & Per Diem, Graphics, Subcontractors (exclusive of 1st tier), and Reproduction). These other direct expenses will be identified, negotiated, and fixed when a task order is issued.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	                                           NTE 

	
	
	

	
	

	

	
	MAX 

NET AMT
	$200,000,000.00

NTE

	

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0004
	
	1.00
	     LOT
	
	$________________

	
	FIXED PRICE AWARD FEE

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

BASE YEAR  (DATE OF AWARD THROUGH TWELVE (12) MONTHS). 

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

NTE



	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0005
	
	UNDEFINED
	LOT
	
	$________________

	
	Task Orders, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR I). The PRIME contractor (full-service advertising agency) shall provide all necessary labor in order to support personnel acquisition and retention programs for  the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.   

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________



	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0006
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM (OPTION YEAR I). The 1st tier SUBCONTRACTORS shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0007
	
	200,000,00.00
	     LOT
	$1.00
	$200,000,000.00

	
	OTHER DIRECT EXPENSES, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR I). The contractor will be paid for expenses directly chargeable to a specific task order (i.e., Media Placement, TV, Radio, Print Media, Internet, Travel & Per Diem, Graphics, Subcontractors (exclusive of 1st tier), and Reproduction). These other direct expenses will be identified, negotiated, and fixed when a task order is issued.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$200,000,000.00

NTE

	

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0008
	
	1.00
	     LOT
	
	$________________

	
	FIXED PRICE AWARD FEE

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR I). 

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

NTE

	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0009
	
	UNDEFINED
	   LOT
	
	$____________

	
	Task Orders, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR II). The PRIME contractor (full-service advertising agency) shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders. 

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	$____________

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0010
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM  (OPTION YEAR II). The 1st tier SUBCONTRACTORS shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0011
	
	200,000,000.00
	LOT
	$1.00
	$200,000,000.00

	
	OTHER DIRECT EXPENSES, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR II). The contractor will be paid for expenses directly chargeable to a specific task order (i.e., Media Placement, TV, Radio, Print Media, Internet, Travel & Per Diem, Graphics, Subcontractors (exclusive of 1st tier), and Reproduction). These other direct expenses will be identified, negotiated, and fixed when a task order is issued.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$200,000,000.00

NTE

	


FOB:  Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0012
	
	1.00
	     LOT
	
	$________________

	
	FIXED PRICE AWARD FEE

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR II).

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

NTE

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0013
	
	UNDEFINED
	     LOT
	
	$________________

	
	Task Orders, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR III). The PRIME contractor (full-service advertising agency) shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders. 

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0014
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM (OPTION YEAR III). The 1st tier SUBCONTRACTORS shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	   0015
	
	200,000,00.00
	LOT
	$1.00
	$200,000,000.00

	
	OTHER DIRECT EXPENSES, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR III). The contractor will be paid for expenses directly chargeable to a specific task order (i.e., Media Placement, TV, Radio, Print Media, Internet, Travel & Per Diem, Graphics, Subcontractors (exclusive of 1st tier), and Reproduction). These other direct expenses will be identified, negotiated, and fixed when a task order is issued.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$200,000,000.00

NTE

	

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0016
	
	1.00
	      LOT
	
	$________________

	
	FIXED PRICE AWARD FEE

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR III).

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

NTE

	

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0017
	
	UNDEFINED
	LOT
	
	$________________

	
	Task Orders, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR IV). The PRIME contractor (full-service advertising agency) shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

	

	
	
	
	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0018
	
	UNDEFINED
	LOT
	
	$_______________

	
	   Task Orders, Firm Fixed Price (FFP) UNITED STATES ARMY RECRUITING AND       

ADVERTISING PROGRAM (OPTION YEAR IV). The 1st tier SUBCONTRACTORS shall provide all necessary labor in order to support personnel acquisition and retention programs for the U.S. Army. This CLIN will be utilized for Firm Fixed Price (FFP) Task Orders.

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	

	
	
	

	
	

	

	
	MAX 

NET AMT
	                                             $________________

                                                                                

	

	
	
	
	


FOB: Destination 

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0019
	
	200,000,000.00
	     LOT
	
	$200,000,000.00

	
	OTHER DIRECT EXPENSES, Firm Fixed Price (FFP)

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

(OPTION YEAR IV). The contractor will be paid for expenses directly chargeable to a specific task order (i.e., Media Placement, TV, Radio, Print Media, Internet, Travel & Per Diem, Graphics, Subcontractors (exclusive of 1st tier), and Reproduction). These other direct expenses will be identified, negotiated, and fixed when a task order is issued.  

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$200,000,000.00

NTE

	


FOB:  Destination

	ITEM NO
	SUPPLIES/SERVICES
	MAX QUANTITY
	UNIT
	UNIT PRICE
	MAX AMOUNT

	  0020
	
	1.00
	LOT
	
	$________________

	
	FIXED PRICE AWARD FEE

UNITED STATES ARMY RECRUITING AND ADVERTISING PROGRAM

 (OPTION YEAR IV). 

PURCHASE REQUEST NUMBER: DASWA1-4023-0001


	NTE

	
	
	

	
	

	

	
	MAX 

NET AMT
	$________________

NTE

	

	
	
	
	


FOB:  Destination

CONTINUATION OF STANDARD FORM 1449 is hereby revised as follows:

1. As a general rule, delivery shall be made to one of the following organizations: 

a. Headquarters, United States Army Accessions Command, Fort Monroe, VA

(Strategic Outreach Directorate, Fort Knox, KY)

b. Office of the Chief, Army Reserve, Washington, D.C.

c. Office of the Assistant Secretary of the Army, Manpower & Reserve Affairs, The Pentagon, Washington, D.C.  
3.b.  PAYMENT ADDRESSES: 

         For HQ, USAAC              DFAS Indianapolis

                                                   DNO Vendor Pay Division

                                                   Dept 3800, 8899 East 56th Street

                                                   Indianapolis, IN  46249-3803

4.a. OVERVIEW

Substitute the following… Headquarters, United States Army Accessions Command (HQ, USAAC); Office of the Chief, Army Reserve (OCAR); and Office of the Assistant Secretary of the Army, Manpower and Reserve Affairs, The Pentagon, Washington, D.C. 

3. STATEMENT OF OBJECTIVES (SOO) is hereby revised as follows:

a. Substitute the following… Tactical planning, development of short and long-range communications objectives, identification and evaluation of incentives, disincentives, and determination of best media mix.

b. Substitute the following… Analysis of Government furnished market and advertising research and participate in focus group and copy research. 

h.  Substitute the following… USAAC field commands. 

REQUEST FOR TASK ORDER (S) is hereby revised as follows:

g. The Government reserves the right to issue annual task orders or task orders for specific projects only. Annual task orders may encompass the entire contract year. The annual task orders will identify the quarterly funding requirements. Only projects that can be specifically identified, a clear statement of objectives provided, and complete price information determined will be included (other projects will have to be added later by modification to the task order). 

h. As soon as the fiscal year tactical plan is finalized and approved, the requiring activities will issue Ad Direction Sheets (AD’s) to the contractor for preparations of the RFTO’s. RFTO’s shall be prepared for all projects that can be specifically identified as stated above.

i. Labor will be divided into three groups as follows:

1) Executive Labor (Senior Account Executives); 

2) Program Management Labor should include program managers for each program regardless of the level of projects funded; 

3) Project Labor

TASK ORDER APPROVAL is hereby revised as follows:

The contractor shall only perform services required by a properly executed task order(s). For the purpose of this contract, properly executed task order(s) are those approved in writing by the Procuring Contracting Officer or the Ordering Contracting Officer. The Government will not be obligated to pay for services provided against other than properly approved and executed task order(s) approved by the Government. 

OWNERSHIP AND CUSTODY OF MATERIALS is hereby revised as follows:
e. Property – Trademarks, logos, domain names, and all other intellectual property created in the performance of the contract shall be the property of the Government. 

ATTACHMENT I – PROJECTED ANNUAL WORKLOAD SUMMARY is hereby revised as follows:  

	PROJECT ANNUAL WORKLOAD SUMMARY
	
	

	
	
	
	
	

	A general perception of the annual level of activity for the U.S. Army Accessions Command can be measured from the projects projected below.  NOTE:  The numbers represented herein indicate a project initiated or planned and could include the deliverables identified below.  For example:  a direct mail campaign might contain a prospect letter, envelope, brochure or flyer, and a Business Rely Card; a television spot could be a :60 spot with a :30 version.  Elements represent National unless otherwise stated.

	
	
	
	Quantity
	

	
	
	For General Market, African American, Hispanic, Medical, Band, JAG, Chaplain, Warrant Officer, ROTC, Reenlistment, Special Forces, Asian Pacific Islander, Reserve Prior Service, Airborne and Linguist recruiting
	
	

	
	
	
	
	

	General
	
	
	
	

	
	
	
	
	

	
	Quarterly Review Briefings
	4
	

	
	Maintain Synch Matrix Weekly
	300 projects
	

	
	
	
	
	

	National Media
	
	

	
	
	
	
	

	
	Prepare Annual Media Plan
	
	

	
	
	National Media Space
	15 Programs/Plans
	(TV, Print, Radio, Cinema, DRTV, Online)

	
	
	National Talent & Furnishings
	15 Programs/Plans
	

	
	
	
	
	

	Direct Response
	
	

	
	
	
	
	

	
	Prepare Annual Direct Response Plan
	
	

	
	
	National Direct Mailings                                 
	
	

	
	
	   New Creative
	10
	

	
	
	   List Rental/Processing-Mailings
	25
	

	
	
	   Premiums
	10 different items
	

	
	
	Fulfillment Center Operations
	
	

	
	
	   Fulfillment Database Mgt
	Process 1.1M responses-Fulfill 850,000 leads
	

	
	
	   1-800 Number Scrips/Calls
	800,000 calls
	

	
	
	   Storage-Fulfillment Items
	1,000,000 items
	

	
	
	
	
	

	Web
	
	 
	
	

	
	
	
	
	

	
	Prepare Annual Web Plan
	
	

	
	
	Creatives for web sites & microsite development
	20
	(includes updates, modifications, on both functionality and content)

	
	
	Create web videos
	10
	

	
	
	Online Creatives
	150
	

	
	
	Tracking & Customer Relationship Mgt
	
	

	
	
	
	
	

	Promotions/Event Marketing/Public Relations
	
	

	
	
	
	
	

	 
	Prepare Annual Plan
	
	

	
	Create/Produce Video New Releases
	9
	

	
	Partnership Support Activity/Conferences
	6
	

	
	National Conventions
	100
	

	
	
	Booth Space & Ancillary Svc Contracts
	267
	

	
	Promotional Events
	200
	

	
	All American Bowl Program
	1
	

	
	Influencer Outreach Program
	1
	

	
	Patriot Season Activities
	25
	

	
	PR tracking/measurements and assessment
	8 reports
	

	
	NASCAR Program
	32 races
	(race team, showcar, interactive area, race pageantry)

	
	NHRA Program (Pro Bikes & Top Fuel Dragster)
	23 markets
	(race team, showcar, show bikes, appearances, interactive area)

	
	YES Curriculum program
	21 markets
	

	
	Taking it to the Street Program
	230 Event days
	

	
	Essence Festival
	1
	

	
	College Football Program
	14 campuses
	

	
	Spring Break
	2 interactive areas
	

	
	Arena Football
	Feb-Jun
	

	
	College Campus Immersion Tour
	45 weeks of execution
	

	
	iCaramba
	32 college campuses
	

	
	Celebrity Custom Car Show
	April-Aug/10 markets
	

	
	Yo Soy El Army Campaign
	Top 11 Hispanic markets
	

	
	Teen En Espanol National High School Tour
	15 high schools
	

	
	
	
	
	

	Production
	
	
	

	
	
	
	
	

	
	TV
	
	
	

	
	
	Produce New Spots
	7
	

	
	
	Revise Existing
	3
	

	
	Print
	
	
	

	
	
	Produce New Ads
	20
	

	
	
	Revise Existing
	6
	

	
	Radio
	
	

	
	
	Produce New Spots
	7
	

	
	
	Revise Existing
	2
	

	
	Recruiting Publicity Items (RPIs)
	
	

	
	
	Create New RPIs
	25
	(brochures, posters, CDs, lead cards, autograph cards, speakers kits, videos)

	
	
	Update existing RPIs
	15
	

	
	Postcards, Newsletters, Emails, etc.
	15
	

	
	
	
	
	

	Local Advertising
	
	

	
	
	
	
	

	
	Prepare Annual Local Plan
	
	

	
	Media Space/Talent & Furnishings
	5 Brigades/ ROTC battalions
	

	
	Create New Ads
	50
	

	
	Revise existing ads
	30
	

	
	Produce Posters, billboards cinema slides,
	50
	

	
	    radio scripts, self milers
	
	

	
	Field Marketing Representatives
	Support 5 Brigades
	

	
	Regional Account Supervisors
	Support 2 ROTC Regions
	

	
	
	
	
	

	Research
	
	
	
	

	
	
	
	
	

	
	Animatic/Copy Testing
	10
	

	
	Focus Groups
	10
	

	
	Other/Market Analysis
	4
	

	
	
	
	
	

	Delivery Orders/Modifications
	273
	


ATTACHMENT II – LABOR CATEGORIES AND BLENDED LABOR RATES is hereby revised as follows:  

                                                       ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	BASE YEAR
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT**

	Account Service Dept.
	
	
	

	  Prime 
	54,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	11,000
	$_____________
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	32,300
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	19,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	31,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,300
	$_____________
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	11,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	4,000
	$_____________
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	6,100
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	24,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	26,200
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	12,800
	$_____________
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	10,700
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	3,300
	$_____________
	$_____________

	
	
	
	


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	BASE YEAR
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	14,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	8,600
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	700
	$_____________
	$_____________



	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	15,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	         0
	$_____________
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	8,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	      0
	$_____________
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	9,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________


                                         TOTAL BASE YEAR        $_____________
       $_____________

*  
In the row designated for "Prime", enter the proposed hourly rate for labor to be performed directly by the contractor (excluding estimated subcontracted effort).  Enter the proposed hourly rate for labor by subcontractors in the row designated for "Subcontracted."

**
Enter the extended amounts (Hours x Proposed Rate Per Hour).

*** A 1st Tier Subcontractor is any ethnic or minority advertising agency subcontracted with (i.e. African American, Hispanic or Asian, Pacific Islander). 

The Government Cost Estimate for ODE’s in the Base Year is $200,000,000.  A fixed-price will be negotiated in Individual Task Orders.

                                                        ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR I
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Account Service Dept.
	
	
	

	  Prime
	54,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	11,000
	$_____________
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	32,300
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	19,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	31,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,300
	$_____________
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	11,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	4,000
	$_____________
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	6,100
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	24,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	26,200
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	12,800
	$_____________
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	10,700
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	3,300
	$_____________
	$_____________

	
	
	
	

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	14,000
	$_____________
	$_____________

	  Subcontracted (1st Tier) 
	        0
	$_____________
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	8,600
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	700
	$_____________
	$_____________


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR I
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	15,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	8,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	       0
	$_____________
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	9,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________


                                  TOTAL OPTION YEAR I        $_____________
  $_____________

*  
In the row designated for "Prime", enter the proposed hourly rate for labor to be performed directly by the contractor (excluding estimated subcontracted effort).  Enter the proposed hourly rate for labor by subcontractors in the row designated for "Subcontracted."

**
Enter the extended amounts (Hours x Proposed Rate Per Hour).

*** A 1st Tier Subcontractor is any ethnic or minority advertising agency subcontracted with (i.e. African American, Hispanic or Asian, Pacific Islander). 

The Government Cost Estimate for ODE’s in the Option Year I is $200,000,000.  A fixed-price will be negotiated in Individual Task Orders.

ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR II
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Account Service Dept.
	
	
	

	  Prime
	54,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	11,000
	$_____________
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	32,300
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	19,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	31,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,300
	$_____________
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	11,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	4,000
	$_____________
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	6,100
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	24,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	26,200
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	12,800
	$_____________
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	10,700
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	3,300
	$_____________
	$_____________

	
	
	
	

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	14,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	       0
	$_____________
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	8,600
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	  700
	$_____________
	$_____________


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR II
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	15,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	8,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	      0 
	$_____________
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	9,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________


                 TOTAL OPTION YEAR II                     $_____________
       $_____________

*  
In the row designated for "Prime", enter the proposed hourly rate for labor to be performed directly by the contractor (excluding estimated subcontracted effort).  Enter the proposed hourly rate for labor by subcontractors in the row designated for "Subcontracted."

**
Enter the extended amounts (Hours x Proposed Rate Per Hour).

*** A 1st Tier Subcontractor is any ethnic or minority advertising agency subcontracted with (i.e. African American, Hispanic or Asian, Pacific Islander). 

The Government Cost Estimate for ODE’s in the Option Year II is $200,000,000.  A fixed-price will be negotiated in Individual Task Orders.

ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR III
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Account Service Dept.
	
	
	

	  Prime
	54,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	11,000
	$_____________
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	32,300
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	19,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	31,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,300
	$_____________
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	11,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	4,000
	$_____________
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	6,100
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	24,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	26,200
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	12,800
	$_____________
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	10,700
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	3,300
	$_____________
	$_____________

	
	
	
	

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	14,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	8,600
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	  700
	$_____________
	$_____________


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR III
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	15,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	8,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	      0
	$_____________
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	9,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________


             TOTAL OPTION YEAR III                       $_____________
       $_____________

*  
In the row designated for "Prime", enter the proposed hourly rate for labor to be performed directly by the contractor (excluding estimated subcontracted effort).  Enter the proposed hourly rate for labor by subcontractors in the row designated for "Subcontracted."

**
Enter the extended amounts (Hours x Proposed Rate Per Hour).

*** A 1st Tier Subcontractor is any ethnic or minority advertising agency subcontracted with (i.e. African American, Hispanic or Asian, Pacific Islander). 

The Government Cost Estimate for ODE’s in the Option Year III is $200,000,000.  A fixed-price will be negotiated in Individual Task Orders.

ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR IV
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Account Service Dept.
	
	
	

	  Prime
	54,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	11,000
	$_____________
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	32,300
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	19,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	31,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,300
	$_____________
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	11,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	4,000
	$_____________
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	6,100
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	2,000
	$_____________
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	24,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	26,200
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	12,800
	$_____________
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	10,700
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	3,300
	$_____________
	$_____________

	
	
	
	

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	14,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	8,600
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	  700
	$_____________
	$_____________


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	OPTION YEAR IV
	HOURS
	RATE PER HOUR *
	EXTENDED TOTAL AMOUNT **

	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	15,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	        0
	$_____________
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	8,000
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	      0 
	$_____________
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	9,500
	$_____________
	$_____________

	  Subcontracted (1st Tier)
	5,000
	$_____________
	$_____________


                           TOTAL OPTION YEAR IV        $_____________
      $_____________

*  
In the row designated for "Prime", enter the proposed hourly rate for labor to be performed directly by the contractor (excluding estimated subcontracted effort).  Enter the proposed hourly rate for labor by subcontractors in the row designated for "Subcontracted."

**
Enter the extended amounts (Hours x Proposed Rate Per Hour).

*** A 1st Tier Subcontractor is any ethnic or minority advertising agency subcontracted with (i.e. African American, Hispanic or Asian, Pacific Islander). 

The Government Cost Estimate for ODE’s in the Option Year IV is $200,000,000.  A fixed-price will be negotiated in Individual Task Orders.

ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	TOTAL PROGRAM
	
	
	TOTAL AMOUNT ***

	Account Service Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Creative Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Production Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Media Planning Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Media Buying Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Strategic Planning & Research Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Public Relations Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Promotion/Event Marketing Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Direct Marketing Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Database Marketing/Fulfillment & Telemark Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Interactive Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________


ATTACHMENT II

LABOR CATEGORIES AND BLENDED LABOR RATES

	TOTAL PROGRAM
	
	
	TOTAL AMOUNT ***

	Local/Field Acct. Service Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________

	
	
	
	

	Field Marketing/Local Media Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier) 
	
	
	$_____________

	
	
	
	

	Contract Administration/Financial Dept.
	
	
	

	  Prime
	
	
	$_____________

	  Subcontracted (1st Tier)
	
	
	$_____________


                                         TOTAL PROGRAM   (All Years)       
   $_____________

***  Enter the sum totals for the Base Year and the Option Years I through IV. 

The Government Cost Estimate for ODE’s for the Total Program is $1,000,000,000.  A fixed-price will be negotiated in Individual Task Orders.

ATTACHMENT IV – ADVERTISING DIRECTION SHEET is hereby revised as follows:

PROGRAM:                                                                                    DATE:       

REQUIRING ACTIVITY DIVISION:

PROJECT  NUMBER/PMP: 
ASSIGNMENT OBJECTIVE:

ARMY STRATEGY EQUITY:

TARGET AUDIENCE:

ADVERTISING OBJECTIVE:

ACCEPTED CONSUMER BELIEF:

BENEFIT:

SUPPORT:

CONSTRAINTS:

EXECUTIONAL MANDATORIES:

TIMING:

DELIVERABLES:

SIGNATURE (Contracting Officer's Representative):

NOTES:

1.  Advertising Direction Sheets (ADS's) are used by USAAC to specify work.  Other requiring activities may use slightly different formats.

2. The ADS is a performance specification, rather than an exact description of the desired 

deliverables.  As the titles should suggest, the contractor allows considerable latitude for the exercise of creativity.

3.  Agency will submit copies of bids from three subcontractors.  The contractor shall select subcontractors (including suppliers) on a competitive basis to the maximum extent practicable.  The RFTOs shall identify the subcontractors to be used in performance of the task order(s) and shall include an explanation of the procedures used for selecting each subcontractor.

ATTACHMENT V – Marketing Communications Agency – Department Descriptions is hereby revised to delete the following:

Full Service – Agency that has the capability to offer complete advertising planning and tactical services to include; Creative (both development and production), Media (both planning and buying), Strategic Planning/Research, Account Services, Direct Marketing, Public Relations, Promotions, Marketing and Interactive Marketing. 

ATTACHMENT VIII – PERFORMANCE ASSESSMENT/AWARD FEE PLAN is hereby revised as follows:
Performance Assessment Plan is hereby revised to read as follows: 

This section addresses performance metrics. The offeror performance will be assessed in three (3) different areas. The metrics will measure quality, cost and schedule to ensure the Army is receiving quality service/performance within cost and on schedule. Quality will include contractor’s performance assessment, levels of communication, meeting target recruitment and exceeding small business goals. The weights assigned to the quality metrics concerning performance areas listed below will be negotiated with the offeror whose proposal is the best value to the Government. 

3. b. Meeting the Accessions Missions – This will be measured on a annual basis through reports. These reports identify the number of recruits attained against the Army’s current accessions missions (Active Army, Army Reserve, ROTC and Special Missions).

B. Cost: 

1. Actual negotiated task order cost (monthly and cumulative) will be computed from invoices and contractor’s monthly status report of planned versus actual prices. 

2. Standard for satisfactory performance is to maintain the ratio of labor dollars to total contract dollars at a rate at or below previous year’s ratios. 

Measurement:  For all task orders completed, the ratio of  labor dollars to total contract dollars will not vary from the prior year ratio by more than five percentage points.  

Award Fee Plan – Section 4.1 Award Fee Criteria is hereby revised to read as follows: 

                                                                                     Base    Option    Option    Option   Option       

a)Contractors Performance Assessment Report            %           %           %             %         %              

b)Meet Target Levels of Communication                     %           %           %             %         %              

c)Meet Target Number of Recruits                               %           %           %             %         %               

d)Exceed Small Business Goals                                    %           %           %             %         %           

4.2 Contractor’s Performance Assessment Report. The contractor will be evaluated on performance for each of the following key areas:

g. Substitute the following… Ethnic Target Marketing Subcontract Agency Management    

4.3 Meet or Exceed Target Levels of Communications. This area has two separate components:

Substitute the following…

1. Tracking research:

2. Proven communications of core strategic message: 

3. Army first choice preference:

4.4 Meet Target Number of Recruits. This measurement has two (2) components:

Substitute the following…

a) Web Hits and Leads: Exceed the plan goals for web traffic and quality lead generation. 

4.6.3 Substitute the following in the second sentence… 4.6 in lieu of 4.5. 

5.2.4 Substitute the following…

Exceed the established small business goals. This is a Pass/Fail category. The category is broken up into six separate areas of consideration. Each area of consideration is weighted equally in value. The Base Year is worth $________, therefore each area of consideration is worth $________. Option Years One through Four equates to $________; $________; $________; and $________ respectively, therefore each area of consideration is worth $________; $________; $________; and $________ respectively. The contractor can pass one or more of the areas of consideration and receive the appropriate monetary award for that area(s) of consideration.  

ATTACHMENT IX  - VENDOR’S LIST is hereby revised as follows:

                                                                 VENDOR’S LIST

	Arnold

Stephanie Snow

101 Huntington Avenue

Boston, MA  02199
	BBDO

Chris Hall

3500 Lenox Road, NE, Ste. 1900

Atlanta, GA  30326

	Burson-Marsteller

Andy Hopson

230 Park Avenue South

New York, NY  10003
	The Bohle Company

Sue Bohle

1900Avenue of the Stars #200

Los Angeles, CA  90067

	Leo Burnett 

Ray DeThorne

35 West Wacker Drive

Chicago, IL  60601
	DDB Worldwide

Gwen Basinger

200 E. Randolph Street

Chicago, IL  60601

	DRAFT

Tony Weisman

633 N. St. Clair Street

Chicago, IL  60611
	Euro RSCG Tatham

Dennis Glennon

36 East Grand Avenue

Chicago, IL  60611

	G&G Advertising

Michael Gray

423 Copper NW

Albuquerque, NM  87102
	The Martin Agency

One Shakoe Plaza

Richmond, VA 23219

	Bernard Hodes Group

Sean Broderick

220 East 42nd Street

New York, NY  10017
	Image Media Services

Jennifer Ahn

7927 Jones Branch Drive, Ste. 100N

McLean, VA  22101

	McCann-Erickson

Matt Weiss

622 3rd Avenue

New York, NY  10017
	Mullen

Joe Grimaldi

36 Essex Street

Wenham, MA  01984

	Muller & Company

George Weyrauch

4739 Belleview Avenue

Kansas City, MO  64112
	The Primm Company

Jon R. Hagadorn

112 College Place

Norfolk, VA  23510

	Publicis in the West

Annie Byrne

424 2nd Avenue West

Seattle, WA  98119
	The Romann Group

Jeff Grill

230 Park Avenue

New York, NY  10169

	Garner Multimedia, Inc.

2900 S. Quincy Street

Suite 420

Arlington, VA 22206
	Young & Rubicam

Joseph Petito

285 Madison Avenue

New York, NY  10017

	Wieden & Kennedy

Brent Hodgins

150 Varick Street

New York, NY  10013
	Johnson, Inc., Advertising, Marketing, 

   Public Relations

James M. Dixon

17 E. Clay Street

Richmond, VA  23219

	Worldwide Partners, Inc.

Patricia Fiske

2280 South Xanadu Way

Suite 300

Aurora, CA 80014
	Larry Powell & Associates

Larry Powell

1845 Woodall Rodgers Freeway, #1060

Dallas, TX  75201

	Uniworld Group, Inc.

Mark Robertson

100 Avenue of the Americas

NY, NY  10013
	The Joe Henry Company

George Patton

900 Garland Street

Columbia, SC  29201

	Greener & Hook, LLC

Damien Harvey

1875 Eye Street, NW, Ste. 540

Washington, DC  20006
	DigitalNet Government Solutions

Bart Bartlett

2525 Network Place

Herndon, VA  20171

	Wing Lation Group

A Grey Global Group Inc. Company
Antonio Dagnery

114 Fifth Avenue, 11th Floor

New York, NY  10011


	Natcom Marketing International

Robert J. Bauer

Brickell Bayview Centre

80 SW 8th Street, Ste. 2230

Miami, FL  33130

	JDG Communications

Leonard A. Johnson

7389 Lee Highway, Ste. 200

Falls Church, VA  22042
	Wyandotte Advertising

Chris Oden

PO Box 506

305 North Main

Wyandotte, OK  74370

	Cape Fox Professional Services

Stephanie MacSwain

140 W. 10th Avenue

Anchorage, AK 99501
	Sean Broderick c/o Bernard Hodes Group

2901 Stirling Road

Suite 305

Fort Lauderdale, FL  33312

	Alaska Newspapers, Inc.

Susan Gamache, President

301 Calista Court, Ste. B

Anchorage, AK  99518
	Purple Lynx

Karen L. Auguste

828 San Pablo Avenue, Ste. 218

Albany, CA  94706

	Nextwave/G3

Harry Bouton

2712 Meadow Hills

Plano, TX  75093
	Platform Military Advertising

Brad Gibbs

500 N. Rogers Road

Olathe, KS  66062

	Garner Multimedia, Inc.

2900 S. Quincy Street, Ste. 420

Arlington, VA  22206
	Low + Associates

Bruce Purpura

5454 Wisconsin Avenue, Ste. 1400

Chevy Chase, MD  20815

	Uproar Communications

Margaret Booras

4667 Freedom Drive

Ann Arbor, MI  48108
	Visual Image

Tim Berney

6701 N. Broadway, Ste. 400

Oklahoma City, OK  73116

	Anderson Communications, Inc.

George Patton

A.H. Anderson Sr. Center

2245 Godby Road

Atlanta, GA  30349
	Calista Corporation

Matthew Nicolai

301 Calista Court

Suite A

Anchorage, AK  99518-3028


	Muse, Cordero, Chen & Partners

Joe Muse

6100 Wilshire Blvd.

Los Angeles, CA  90048
	Cartel Creativo, Inc.

Sean Salas

4318 Woodcock Drive

Suite 200

San Antonio, TX  78228

	Zedeck Associates

Fred Zedeck

7330 Lackawanna Drive

Springfield, VA 22150
	ANSYA Enterprise Solutions, Inc.

Madhu Nair

P.O. Box 93145

Rochester, NY  14692



	P&G Entertainment

Joel Petersen

73 Market Street

Venice, CA  90291
	Len Susman

1767 Park Avenue

Merrick, NY 11566



	WAC Survey and Strategic Consulting, Inc.

Art Savitt

60 Madison Avenue

New York, NY  10010


	Keith King and Associates

Keith King

325 East Crescent Lane

Detroit, MI  48207

	Quantum Research International

Christopher P. Cronin

1100 Wilson Blvd, Suite 1450

Arlington, VA 22209


	Vision Teleproduction, Inc.

P.O. Box 411492

Kansas City, MO  64141

	Rogers & Associates

Ron Rogers

1875 Century Park E

Suite 300

Los Angeles, CA  90067


	Latin Vox Communications

Phil Colon

28 W. 25th Street

6th Floor

New York, NY  10010

	Golden Key Group, LLC

Larry McCracken

6403 Deepwood Farm Drive

Clifton, VA  20124


	Cultura

Melissa Garcia

3300 Oak Lawn Drive

Suite 500

Dallas, TX  75219

	Larry Shiagouris

P.O. Box 939

Madison, CT  06443


	J.B. Harrison, Inc.

J.B. Harrison

381 Park Avenue South

Suite 617

New York, NY  10016

	The Quest Business Agency

Alan Vera

7026 Old Katy Road

Suite 252

Houston, TX  77024


	Kich & Co, Inc.

Anne Villarreal

2520 McCullough

San Antonio, TX  78212

	RNCD, LLC

Matt DeSimone

32 West 22nd Street

New York, NY  10010


	Foote Cone & Belding

Stacey Rubin

101 E. Erie

Chicago, IL  60611

	Common Ground

Ahmed Islam

500 North Michigan Avenue

Chicago, IL  60611


	Trahan, Burden & Charles

900 S. Wolfe Street

Baltimore, MD  21231

	Siboney

40 West 23rd Street

New York, NY  10010-5215


	Ogilvy & Mather

Patrick Keyes

Worldwide Plaza

309 W. 49th Street

New York, NY  10019


	Grey Advertising

Larry Chiagouris

777 Third Avenue

Room 1417

New York, NY  10017


	ISA Advertising

Larry Bauer

130 West 42nd Street, 22Fl

New York, NY  10036


	Captains of Industry

Nick Royale

42 Pleasant Street

Suite 100

Watertown, MA  02472


	Babcock & Jenkins

Adam Boettiger

2345 NW Amberbrook Drive

Suite 150

Beaverton, OR  97006


	National Direct Marketing Systems

Larry Fowler

155 Autry Trail

Alpharetta, GA  30022


	


SOLICITATION/CONTRACT DOCUMENTS, EXHIBITS, AND/OR ATTACHMENTS 

10. Attachment X is hereby incorporated as follows:

                                                    ORAL PRESENTATION INSTRUCTIONS

 Phase 2 - Oral Presentations. Offerors responding to the solicitation that are found to be technically acceptable following the evaluation of  Phase 1 will be invited by the contracting officer to prepare a presentation of the offerors capabilities to a Government panel. An original and seven (7) copies of the presentation boards, slides, or other materials (including examples of previous client work done by your agency or partnering agencies) will be acceptable to demonstrate your response and these items shall be made available at the start of the oral presentation. Please note that work currently or previously contracted by the U.S. Army shall not be included for case studies or agency creative examples. 

a. Site: Each offeror will host the presentation at the office that was designated in the Phase 1 Questionnaire as the “lead office” that would manage the Army account.

b. Schedule and sequence. The contracting officer will notify each offeror in writing of the date and time of the presentation. The Government will randomly draw names to determine the order of appearance of each offeror. Offerors shall be prepared and in attendance on the date and time designated.  The Government reserves the right to reschedule the oral presentation. 

c. Government Evaluators:  The Government panel attending will include, but not be limited to, members of the Technical Evaluation Board (TEB).   Only members of the TEB will evaluate Phase 2 Oral Marketing Communications Challenge.

d. Time Limit:  Each Phase 2 Oral Presentation will not exceed two hours and one-half hours (to include question and answer session). A Government employee shall be designated as the exclusive timekeeper of the Oral Presentation.

e. Phase 2 Q&A Session:  Following the Phase 2 oral presentation and a short intermission, the Government panel will conduct a question and answer session.  The purpose of this session is for the TEB to request clarification on points addressed in the oral presentation which are unclear or inadequately supported (offerors shall present their responses orally).  In accordance with FAR 15.306(d), Phase 2 Oral Presentations will not constitute discussions.

f. Offeror’s Personnel:  Attendance is limited to no more than twelve (12) personnel, preferably personnel who will be assigned to the contract.  If portions of the contract are to be subcontracted, subcontractor personnel are encouraged to participate.

g. Media:  There are no limitations on the media used to present information during the Phase 2 Oral presentations

h. Slides and Materials:  There is no limitation on the type or number of charts or slides that can be presented.  However, only those charts or slides included in the oral presentation will be considered in the evaluation.  No additional charts, slides, handouts, or materials will be accepted or considered by the Government.

i. Recording: The offeror will record the oral presentation to include question and answer session, and provide that recording (original copy) to the Government for historical record at the conclusion of the presentation. 

j. Topics: Attachment VI in the solicitation details the agenda for the Phase 2 Oral Presentation.

k. Limitation: The presentation shall not encompass price information in any manner.

Phase 3 - Oral Presentation Challenge. Offerors responding to the solicitation that are found to be technically acceptable following the evaluation of  Phase 2 will be invited by the contracting officer to prepare a presentation as described in the solicitation (Phase 3 - Oral Presentation Challenge) to a Government panel. An original and ten (10) copies of rough visualizations, concept boards, key frames, in-house demo tracks, etc. will be acceptable to demonstrate your ideas. All materials shall be available at the start of the oral presentation. Please note that work currently or previously contracted by the U.S. Army shall not be included for case studies or agency creative examples.
a. Site: The contracting officer will notify offerors of the exact location in writing. The Government anticipates this location to be in the Washington, D.C. metropolitan area. 

b. Schedule and sequence. The contracting officer will notify each offeror of the date and time of presentation. The Government will randomly draw names to determine the order of appearance of each offeror. Offerors shall be prepared and in attendance on the date and time designated.  The Government reserves the right to reschedule any offerors. The Government will randomly draw names to determine the order of appearance of each offeror. 

c. Government Evaluators:  The Government panel attending will include, but not be limited to, members of the Technical Evaluation Board (TEB).   Only members of the TEB will evaluate Phase 3 Oral Marketing Communications Challenge.

d. Time Limit:  Each presentation will not exceed three (3) hours (including the Q&A session). A Government employee will be designated as the exclusive timekeeper of the oral presentation.

e. Phase 3 Q&A Session:  Following the presentation and a short intermission, the Government panel will conduct a question and answer session.  The purpose of this session is for the TEB to request minor clarification on points addressed in the presentation which are unclear or inadequately supported (offerors shall present their responses orally).  In accordance with FAR 15.306(d), Phase 3 will not constitute discussions.

f. Offeror’s Personnel:  Attendance is limited to no more than twelve (12) personnel, preferably personnel who will be assigned to the contract.  If portions of the contract are to be subcontracted, subcontractor personnel are encouraged to participate.

g. Media:  There are no limitations on the media used to present information, however, the offeror is responsible for bringing, setting up, and removing any equipment used. Set-up and removal time shall be no more than one-hour prior to and thirty minutes after the conclusion of the presentation. 

h. Slides and Materials:  There is no limitation on the type or number of charts or slides that can be presented.  However, only those charts or slides included in the presentation shall be considered in the evaluation.  No additional charts, slides, handouts, or materials will be accepted or considered by the Government during the evaluation phase.

i. Recording: The offeror will record the oral presentation and question and answer session as a historical record. Offerors shall videotape their own presentation and at the conclusion of the session provide the Government the original copy of the videotape. The individual(s) recording the session will be exclusive of the twelve agency personnel.  

j. Topics: Attachment VI in the solicitation details the challenge for the Phase 3 Oral Presentation Challenge.

k. Limitation: The presentation shall not encompass price information in any manner. 

ADDENDUM TO FAR 52.212-4 is hereby revised to change the following:

2.Government-Furnished Property (Short Form) – FAR Clause 52.245-2 (JUN 2003) is hereby incorporated by reference. 

11. FAR Clause 52.217-9 OPTION TO EXTEND THE TERM OF THE CONTRACT (MAR 2000) 

52.212-5 CONTRACT TERMS AND CONDITIONS REQUIRED TO IMPLEMENT STATUTES OR EXECUTIVE ORDERS – COMMERCIAL ITEMS  (OCT 2003)

The following is hereby added:

52.245-2, Government Property (Fixed-Price Contracts) 

252.212-7001 CONTRACT TERMS AND CONDITIONS REQUIRED TO IMPLEMENT STATUTES OR EXECUTIVE ORDERS APPLICABLE TO DEFENSE ACQUISITIONS OF COMMERCIAL ITEMS (DEC 2003)

52.212-1 INSTRUCTIONS TO OFFERORS --- COMMERCIAL ITEMS  (JAN 2004) 

ADDENDUM TO FAR PROVISION 52.212-1 is hereby revised to change the following:

(1) Volume 1  - Questionnaire/Performance Assessment Plan is hereby revised to read… Volume 1 – Questionnaire (Streamlined Technical (Written) Proposal).  

(2) Volume 2 – Request For Proposal (RFP) – Each agency (offeror) shall complete and submit an ORIGINAL and ONE (1) completed and signed copy of the entire RFP to include the required Representations and Certifications in accordance with FAR 52.212-3. Each 1st tier Subcontractor shall complete and submit an ORIGINAL and One (1) copy of the Representations and Certifications. 

(5) Volume 5 – PRICE PROPOSAL. Each offeror shall submit an ORIGINAL and SIX (6) COPIES of their written price proposal no later than the due date and time specified in BLOCK 8 of the SF 1449, amended. Offeror’s shall propose prices based on ATTACHMENT II (amended), Department Labor Categories for both PRIME and 1st tier SUBCONTRACTED. The price proposal shall be prepared for all departments identified in ATTACHMENT II (per year and total five years) times the blended agency hourly rate (PRIME and 1st tier SUBCONTRACTED). In addition, each offeror shall disclose the computation (percentage and/or number of personnel per department description, i.e., Account Directors or Managers, Account Supervisors, etc. per Account Service Department) of the blended rate (PRIME and 1st tier SUBCONTRACTED CLINs). Such disclosure must include identification by name and description and weighting of all offeror specific labor categories incorporated to arrive at the proposed rates (RFP categories), as amended. The price information will be used to determine price reasonableness and for purposes of conducting price analysis. Offerors shall also provide two (2) CD disk copies formatted in the software program Excel for both PRIME and 1st tier SUBCONTRACTED (per year and total five years). 

(c) All volumes is hereby revised to incorporate the following… Performance Assessment Plan. 

(f) RETURN OF OFFERS is hereby revised to read… 9 AUGUST 2004 – 10:00 AM (local time).
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